2024F/E ARER  #LEE 8EFH (JO—/NWIVU—hI—R] AVUF25L - YU—
( MEARBBEETOISL] [C2ERCHRET BHSE)

C:wenE ) wszRpE [ BREE

L 1#F R 2 & R 3 % R Y
B1tEX2y— | E2uXRY— BIEXRY— | EAEXRY— BEEXRY— | EEEXRY— B7EAZI— | EEEXRH-—
== | | 3-2 1-2
g ZEIRE] EEARE2
[E=00 ] | | TR |
XA | 23 X e =B |5 — ) | [ AT RIXTE | ERANTVRE ||
e _.} | zxoxorag | = | #srse)-5—vy7 ‘ D 3 — > TRIAIN —} Business Case Study
] Y=UZLN=TT4IIA | OMﬁggmggwmmm ‘
| P
] _1 7 G — = |
RRETUF 4 - TPS54AYD NEvenrT=pers 3 P p——
S AT T e | | > (AT (RAIAA] — [Fevenve Wenagement] ¥ [1RES7 (ERORE
Tourism & Management Studies A Financial Management for | | !
: _ : Tourism & Hospitality —)
| Tourism & Management Studies B | 3
AR NEREET B ORER [ Tourism & Management Studies G] _|_, [ vcEEER | P [(rorTRUsN
| Tourism & Management Studies D |
————— _.’ T J0-1\y—UX L N
| v—uzxnms ‘ BT AL ‘ P » : - E i‘u :/I\aﬂn
Y—UZXL - S D% ‘ i FAEER TATAR—TA | | ZiR— s
T Bl ORES | NEIXE P TRuMK
3 NEEvN ERRERS
1: ECHRR _* EIURAERE
U Bt E R
FNIF T | |
) BrERET /09— ) AV9—=22yT A ;: BAT -5 YAIUR | [Fsnr—r79 _’ fgjl/i%%?y
ég_g Bz;€¥§t§ b\é)\zz’; Y—UZLESDGs 125—22v7B Y—UALEAERE Touriam &ISustainable
o WEIRADFE | evelopment
B3OS : —
[A>%—>2wTCl [4v5—>2vTD]
[D4—IVRD—2A| [Z4—IVKD—5B] [T4—ILR9—5C |
EX(LZEERL. SULEHET WECERLS
. > BHASILR - ERFAZ B || Ekdzach-vay
DI DHFHES ERBDTHD — BEHEREST— > = > — —p | BUETRIAVE >
e teEsies® (US) ERFAZT C EEERR (US) International

R - TSV J%ZERKT D
SHOFEEE

HErFAFI(US)

7 — 5@ (US) =
R BEO A

|
v

[ #EaETOYToN C |

@RS U CDREERNZ
=D DIHDFBERE

Cooperation

Cross Cultural
Research

|@ere=r— 1|

@z I

APV

| #EmETOY oA D |

|Business Communication A| | Business Communication C |

|Business Communication Bl =)

| Business Communication D |

|Intensive English Training Al | Intensive English Training B |

Communicative Skills in

Communicative Skills in

I English for Study Abroad I . English A English B
| ! ich Traini I "| | Communicative Skills in Communicative Skills in
Intensive English Training C English C Engiish D
English for Specific English for Specific
Purposes A Purposes B

[ ELF#IE 200 - 300 - 40084

English for Specific
Purposes C

English for Specific
Purposes D

English for Business
Purposes A

A 4

NEmR

English for Business

Purposes B

English for Business

Purposes C

-

|-Erezr—mws)|  [—Exrezr-102Us)]
| ezmws) | | Fogsws) |

BFHEH

F«7OvYRUT— (DP)

[DP 1)

V—U XL EHRBRIR(CEET BRI
HEETRIXY NOEBEEZICDIT.
V—UZXLEVWSRRESIFIFESD
SHMIT DI ENTED,

[DP 3]

BVWRESZEFS. BORMBNT
SERMEMBEMICEARLEYRAICH
HOTMEFELTVD,

BE

[DP 4]

BSOXILNT ATV T « T « ZIEHE
L. EX{bICHT 2EE BNz
5. SRISHEREHLETHIENT

x%. F—
@

[DP2)

W—UZ LRI RIRY OISR
EHBL.BYEERINES ZDHHE
BUT.BSOREEER  MEICE

TIBDIENTED, BE .« JER

[DP5]

EYRADRG CTHREIZ2 =0 —
2aVEEDIENTRELLDBEFR
EERNEER/LTWVD,.
FELNLELT.JO-/\VTU—hTd—
Z[ETOEIC®L&RBOOL LDR I7 Z (R

ALTLS.



20245 B AFER BULRE #XER (V—-YarW—-5-3—-X] AVFaSL-YU—
( MEARBBEETOISL] [C2ERCHRET BHSE)

C:wene ) wszRpE [ BREE

. 1R 2 F X 3 F R 4 F£ R _
F£1EXRS— : FE2EARY— FEITARY— F4EARY— FEEEARY— 3 FEBEARY— FTEARY— FEBEARY—
a—2 | 1-2 § 1-2Z
g8 | EEARE ZEARE2
3 [ ZE2US) | (B TRRAA |
YRIAY M —— [ZrUxorER ] D [ Eerme—5-vy7 | — » [Aterocrs] o | BRI )
BT B HOHEE : — | i~ : jikand |
: Y=l ZX N =TI ¢ | | Globalization & International
; Management
=
RAEZUF 4 - I7SAVD 3 TAEGUTARRIAUN SR Sy |TAESUTEEORE
KAESUT < - T73 Nz e
EYRREERT B DB i ir=y—— rievente Vnsgsment. R arsms 5
' 734 FRU=Y3Y Financial Management for V—U XL EHERIRCRET DIELWL
| Tourism & Management Studies A | Tourism & Hospitality ) A ENRI AT FOEREZES(ICDIT,
. : 3 Y—=UZXLEWSRERESHRISHRD
| Tourism & Management Studies B | ; BRI BT ENTES
ARy NEERT B ORISR | Tourism & Management Studies C | : ‘ MICE=%5% ‘ — "f’\“\/f"V*‘j)‘m“ X - 126
| Tourism & Management Studies D |
3 J0-10Y—UZ LA itk
[ v—uzxngsm | = | swkmm | = > y [ mraomm | - | HEITUE |
) ) : BHDES 3 - — ||
W—U XL - g S< b % ‘ | B ﬂﬂj’r;ﬁ/' _’ ey
T ScHDORBEF 3 NRIAXIS 3 PRI
: YT EFRERE ‘
y L BRRRER || evizEs
| B EE R
PATF 7| | | [OP3]
7 -y ‘ =AY ot}
" - | : SWRERZES. BOAAICBNT
L. ¥ LOe o )| BERT0/-| || | (oA ) BTl | | ey L | BEEED | ARECMEECRAEE SR
« HLLEYRZOFE  —— 4 — i rr— ™ Y| A sR=vay » . i
B3HhORB V—UX L& SDGs AV5—=2vTB : V—UXLRHEE Tourism & Sustainable : HORMZEFEELTWVD,
| Development | HERS
| BB (DP4] o
RYLEERU, BXLEHET BEYita : EEHR B | [egtozazr—vay ey BSOXULI 71727 4 7 4 ZI2H
DS OMBIEELEBDHD — Sl e e > = b — —p EXEXRIXY ) U BEXLCHT 2BREERNES
BE HEsesw (US) ERFAZT C 3 EFREIFRER (US) International 5. SREMERERET B ENT
Cooperation x5,
=S HEFAPI(US) Gross Cultural § e w1 BHEESIIL D [DP2]
F— ‘ FEI— FEIS— W x> —1REg2
WR - IS5 = VI ERBT DI WS AEOTE Reseereh | R R L £ D
N 1 . =]
HOREE ‘ | ‘ BUT. BSOBRFEER. (hEICIR
[ tglE 7OV IO C | | | #tigAlETOYTID | REBTENTED. | m - HH
|Business Communication A| 3 | Busingss Communication C | Communicative Skills in Communicative Skills in (DP5]
— - _’ — - Engleh for Study Abrcad ‘ English A English B | § t”*;gﬁiigﬁﬁfffgi;f_
| usiness Communication | ‘ | usiness Communication | - — — i | |English for Busi : >av CENTIREE I DEEIFR
HEHEE - L COEEERAE 3 [ ntensie Engish Traiing C | | | Communicative Skillsin | Communicative Siils n N " lgurgsegs/’\mess English for Business| |_{,| [English for Business N EEEFﬁij{Ié}i%lJ‘CL\% h
RO A Ilntensive English Training AI ! I\ntensive English Training BI English C English D = m Purnoses B g Purnoses C p e .
BHBHORIEE ‘ _ — : = : p ; 2 HELANIVELT U—YaFIbU—5—
English for Specific English for Specific 1 ki | - R -
X Purposes A Purposes B ‘ J—RIFTOEIC®L&R700ALDRA O7 %2
3 . . L
“ ELFFE 200 - 300 - 400855 ” "| | English for Specific English for Specific RELCLS, e - TR
. Purposes C Purposes D
|-Ertsr—ws)|  [—ExrtE=r—1020Us)] S—
2
| ezmws) | | Flogsws) |




	28 観光学部 観光学科 グローバルエリートコース 納品
	29 観光学部 観光学科 リージョナルリーダーコース 納品

